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Curricular Year / Period 2023/24 / S1

Course Tourism

Curricular Unit Tourism Destination Management

Language(s) of Instruction Português 

ECTS/tempo de trabalho
(horas)

ECTS Total Horas de contacto semestral

T TP PL S TC E O OT EC
6 150

0 60 0 0 0 0 0 15 0

T - Theoretical; TP - Theoretical and practical; LP - Laboratory Practice; S - Seminar; TG - Tutorial
guidance; FW - Fieldwork; T - Training; ; EC - Clinical teaching; O* - Other hours typified as Clinical
Training under the Directive 77/453/EEC of June 27, adapted by Directive 2005/36/EC.

Teacher in charge (GDPR
consent)

[complete name, email]

Maria Gorete Ferreira Dinis / gdinis@ipportalegre.pt

Other teachers (GDPR
consent)

[complete name, email]

Paula Sofia Dos Reis Amaral / paula.reis@ipportalegre.pt

Prerequisites

[Curricular Units that must precede and
specific entry competences]

None

Learning outcomes

[Description of the overall and specific
objectives] [Knowledge, skills and

competences to be developed by students]

The Tourist Destination Management curricular unit has the following main learning objectives:
a) Know the concept and the components of the tourist destination
b) Understand the role and functions of Destination Management Organizations
c) Understanding the competitiveness concept of tourist destinations
d) Interpreting competitiveness models of destinations
e) Analyze the Management of Tourist Destinations
f) Understanding the concept of networks and partnerships in tourist destinations
g) Managing risk and crisis situations in the tourist destination
h) Analyze the presence of tourist destinations in online platforms
i) Understand the characteristics of the accessible tourist destination

Sustainable Developemnt
Goals

//uc //uc //uc //uc //uc //

uc //uc //uc

Syllabus

1. Tourist Destination
2. Management of tourist destinations
3. Competitiveness of tourist destinations
4. Networks and partners in tourist destinations
5. Quality and certification in tourist destinations
6. Resilience and management of risks and crises in tourist destinations
7. Online management of tourist destinations
8. Management of accessible tourist destinations

Teaching methodologies
(including assessment) 1 - Teaching methodologies
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[Specify the types of assessment and the
weights and evaluation criteria]

The theoretical-practical classes begin with an exposition of knowledge and basic scientific information,
 proceeding the analysis of studies; to the discussion, critical reflection and sharing of experiences on
 the topics addressed using the analysis of case studies and practical work.

The tutorial tutorial classes focus on clarifying doubts, encouraging dialogue, group dynamics and the
 insertion of the knowledge acquired in their pratical work.

2 - Period assessment

The course unit can be completed through continuous assessment throughout the semester or by exam.
The approval in the course unit by continuous assessment results from:
- 1 individual knowledge assessment test: 50%;
- Group work: 50% (40% written work and 10% oral presentation);

3 - Examination assessement

Exam-100%
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Special Situations

[Students with special status]
1 - Period assessment - Students with special status
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2 - Examination assessement - Students with special status


