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Language(s) of Instruction | porygués Inglés
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(horas) 60 30

T - Theoretical; TP - Theoretical and practical; LP - Laboratory Practice; S - Seminar; TG - Tutorial
guidance; FW - Fieldwork; T - Training; ; EC - Clinical teaching; O* - Other hours typified as Clinical
Training under the Directive 77/453/EEC of June 27, adapted by Directive 2005/36/EC.

Teacher in charge (GDPR
consent) | Marcia Rogério Marat Moreira Pisco Cardoso Grilo / marciagrilo@ipportalegre.pt

[complete name, email]

Teacher in charge (GDPR
consent) | Claudia Liz De Castro Pacheco / cpacheco@ipportalegre.pt

[complete name, email]

Prerequisites

[Curricular Units that must precede and Marketing knowledge; communication skills and language skills.

specific entry competences]

Develop team spirit and teamwork. Understand the management of the variables of the marketing mix,
identifying the needs at the level of communication, more specifically Public Relations. Master the
theory of Public Relations. To develop their creativity, critical spirit and know how to solve problems,
proposing appropriate solutions to the reality of Public Relations in the corporate world in organizations.
Provide applied knowledge that allows students to act technically in different organizational scenarios,
in which they will develop their activities as Public Relations professionals.

Sustainable Developemnt
Goals

1. The Public Relations Plan

1.1. Characterization of the environment

1.1.1. Company

1.1.2. Marketplace

1.1.3. Competitors

1.1.4. Micro and macroeconomic conditions

2. Analysis of past experiences

2.1. Past Business Activities

.2.2. Human environment of the company

2.3. Company's image

2.4. Express policy

2.5. Company intentions

Syllabus | 3 |dentification of business and communication objectives
4. Identification of target audiences

4.1. Identification

4.2. ranking

4.3. Description

5. Definition of communication axes and main messages
6. Definition of actions to be developed

6.1. Choice of Public Relations tools and media
to use

6.2. Supports and Features

7. Timing and Budgeting of Actions

8. Action, monitoring and adaptation

9. Evaluation of results
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Teaching methodologies
(including assessment)

[Specify the types of assessment and the
weights and evaluation criteria]

1 - Teaching methodologies

The students will develop the themes proposed by the students, with the opinion / approval of the
teacher.

The topics will focus on organizations / institutions / associations / products / services that consider
needing a Public Relations plan. In the mentioned work, they will use the knowledge of previous years,
contemplating the concept of Public Relations, its objectives and its functions.

2 - Period assessment

The evaluation is continuous (taking into account the participation and commitment of the students
during the sessions) and mixed, will be based on a practical work directed: the elaboration of a Public
Relations Plan.

3 - Examination assessement

Yes
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Special Situations

[Students with special status]

1 - Period assessment - Students with special status

Students in mobility will be evaluated through a Public Relations Plan, whose subject must be previously
approved and then supervised by the teacher, throughout the semester.
As for the remaining students of special schemes will be made the necessary adaptation as regulated.

2 - Examination assessement - Students with special status

Yes
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