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Prerequisites
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[Curricular Units that must precede and
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This course aims to be a privileged space for reflection on the growing importance of the area of online
communication in the organizational context in contemporary society, as well as the interdependent
relationships between organizations and the surrounding environment, seeking to provide students with
valid knowledge about this reality.

On a theoretical level, students should also understand that companies and organizations in general
are increasingly aware that investing in this area is a sine qua non condition for business success,

both internally (employee relations) and in terms of establishing consistent and lasting relationships
with the various external audiences. other organizations and with the surrounding environment. In

a more pragmatic dimension, students should develop some skills in the fields of development and
implementation of online communication strategies in any organization.

DECENT WORK AND INIllSIRY INNOVATION PARTNERSHIPS
ECONOMIC GROWTH AND INFRASTRUCTURE FOR THE GOALS

Sustainable Developemnt
Goals @

I Organizational communication versus online communication

Il Evolutionary perspectives of digital marketing at the service of organizations
Syllabus | Il The era of experience in communication

IV The importance of digital marketing and social networks for the modern organization
V- Web marketing and content marketing - reflections

VI The pillars for creating a digital identity: from identity to optimization.

1 - Teaching methodologies

The methodology is based on moments of theoretical presentation but mainly on moments of applied
work of the students, with an increasing degree of diversity in terms of real situations, allowing them
to gain experience and independence in the handling of learning objects. The evaluation will take into
account the development of a group work, with application in a real context (50%) and the oral and
written presentation of a critical review (50%) on a scientific article in the area of digital communication

Teaching methodologies
(including assessment)

[Specify the types of assessment and the
weights and evaluation criteria]
2 - Period assessment

Not applicable

3 - Examination assessement
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