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Curricular Year / Period 2023/24 / S1

Course Journalism and Communication

Curricular Unit New Media, Culture and Society

Language(s) of Instruction Português 

ECTS/tempo de trabalho
(horas)

ECTS Total Horas de contacto semestral

T TP PL S TC E O OT EC
6 150

60 15

T - Theoretical; TP - Theoretical and practical; LP - Laboratory Practice; S - Seminar; TG - Tutorial
guidance; FW - Fieldwork; T - Training; ; EC - Clinical teaching; O* - Other hours typified as Clinical
Training under the Directive 77/453/EEC of June 27, adapted by Directive 2005/36/EC.

Teacher in charge (GDPR
consent)

[complete name, email]

Rosália Isabel Duarte Rodrigues / rosalia.rodrigues@ipportalegre.pt

Teacher in charge (GDPR
consent)

[complete name, email]

Patrícia Alexandra Correia Ascensão / patricia.ascensao@ipportalegre.pt

Prerequisites

[Curricular Units that must precede and
specific entry competences]

Not applicable.

Learning outcomes

[Description of the overall and specific
objectives] [Knowledge, skills and

competences to be developed by students]

This curricular unit aims to provide knowledge in the area of new media and to problematize the
 discourse of the media in the light of the main debates of postmodern culture theory.
It is also intended to promote knowledge of the role of new media in contemporary public space.
It will analyze the languages, applications and tools of interactive multimedia communication and the
 devices of the new media, in the context of migration to digital, seeking to create practical, critical and
 reflexive skills in the Web areas.

Sustainable Developemnt
Goals

Syllabus

1. The new media and postmodernity
- The condition of postmodern man
- Net Times
- The hyper-technological culture

2.  New Media and Identity
- .Communication and construction of identities
- New audiences and new consumption models

3.  Social networks and the socio-technical revolution
 - Social networks and social movements
- Organizational communication and new media
- Journalism and new media
- New accesses, new platforms

4. The era of new media
- The new media concept
- Media Ecology

5. Analysis of practical cases

Teaching methodologies
(including assessment)

[Specify the types of assessment and the
weights and evaluation criteria]

1 - Teaching methodologies

It is intended with this discipline to provide an active formation, which contemplates moments of
 reflection and development of the abilities of critical spirit. Thus, after discussing the objectives to be
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 achieved with the students, the syllabus and the forms of evaluation, the classes are based on active
 participation and the use of techniques (demonstrative, interrogative, expositive and inductive), and use
 of various pedagogical means.
Only those students who attended 75% of the academic period (except the previously identified
 exceptions) are eligible to be evaluated.
The evaluation assumes a continuous character, taking into account the intervention of the students in
 the subjects that are being exposed. In this sense, the UC consists of three moments of evaluation:
A paper on the first part of the article (25%); a paper on the second part of the UC (25%); and a final
 work, with a presentation equivalent to 50% of the final grade.. 

2 - Period assessment

 The UC consists of three moments of evaluation:
A paper on the first part of the article (25%); a paper on the second part of the UC (25%); and a final
 work, with a presentation equivalent to 50% of the final grade.

3 - Examination assessement

Completion of an exam corresponding to 100% of the Course Unit.
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Special Situations

[Students with special status]

1 - Period assessment - Students with special status

2 - Examination assessement - Students with special status


