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Prerequisites

[Curricular Units that must precede and No appllcatlon

specific entry competences]

This is a theoretical and practical course unit that will address, in a more detailed way, Press Relations
(IA) as a field of Public Relations, responsible for managing the relationship with one of the strategic
audiences: the media. It is therefore a key area in the context of Corporate Communication, which
manages direct contact between institutions, public or private companies with the media.

The Press Office is a communication technique associated with the practice of PR, assuming a greater
importance when the success of the action depends largely on the quality and media coverage of the
1A.

Therefore, it is intended that this course enhances the capabilities of students in the development of a
strategy in Press Relations framed in an integrated strategy of communication.

The programmatic content of the UC will seek to develop the general and specific knowledge of this
communication technique, seeking to work concepts and techniques at the level of the production
of contents and the planning of a media communication, using the development and application of
communication and press advisory plans.

In short, it is intended that students analyse, understand, distinguish and interconnect the different
agents and stages of press consultancy. In this course, we want students to be aware of the handling
of contents at all levels, namely at the level of writing and, naturally, speaking. It is essential to develop
skills in creating solid and reliable relationships with the media, particularly with journalists, in order
to maintain a privileged contact with the media, becoming a respected and sought-after source of
information.

Sustainable Developemnt
Goals

1. The field of Press Advisory Services

Origins, importance and role of the Press Advisory. IA in the context of Public Relations. Press Adviser:
its characteristics and functions.

2. The Press Officer and the Media

The journalists and the Advisor. Theoretical bases of the relationship between sources and journalists.
Syllabus | Analysis and discussion of case studies.

3. Press Advising Techniques. Production of content / Organization of events.

Press releases. Press Kit. Mailing List Media List. Follow-up. Informal meetings. Press conferences.
Press visits and trips. Organisation of events/official ceremonies. Analysis and discussion of practical
cases.

4. Analysis and Evaluation of Results

The clipping. Analysis and discussion of case studies.
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5. The Press Office in the context of Integrated Communication.

6. Development of a Media Advisory Plan.

The Office of Communication / Advisory. The various phases of a press advisory plan. Material and
human resources.

7. Press Advisory and Communication Crisis

Crisis types and morphologies. Crisis devices and cells. Principles of Crisis Communication. Analysis
and discussion of practical cases.

8. The press rooms and the strategies of press relations in the media and social networks

Teaching methodologies
(including assessment)

[Specify the types of assessment and the
weights and evaluation criteria]

1 - Teaching methodologies

The methodology will be based on the lecturing of theoretical and theoretical / practical classes.
Sessions will be held for theoretical framework and debate; presentation

of demonstrative examples and their criticism; resolution of exercises,

presupposing the active participation of the students in the classes.

Assessment by frequency and individual work.

Frequency evaluation: this is a written test, with six questions, with

duration of 120 minutes. The student can not obtain a classification lower than

95 points (9.5 points). Representing 50% in the final classification, the

other 50% ensured by individual work.

Assessment by exam (normal time, resource period and special time).

Frequency scheme: according to the minimum frequency scheme

compulsory, the student can not exceed the limit of absences, that is, 25% of the total of classes, which
translates into a maximum of 18 absences in this UC. If the studentexceed this limit, disapprove.

2 - Period assessment

50% test + 40% group work (production of Press Office content and preparation of a communication/
press office plan) + 10% individual participation.

3 - Examination assessement

100%
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Special Situations

[Students with special status]

1 - Period assessment - Students with special status
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2 - Examination assessement - Students with special status
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